

SALES MARKETING AND PROCUREMENT
T LEVEL: MARKETING 
ROLE: MARKETING ASSISTANT

ROLE AND KEY RESPONSIBILITIES
As an industry placement student, you will support the marketing team by:
· Assisting with market research and gathering customer insights.
· Helping to create and schedule content for digital channels (social media, newsletters, websites).
· Supporting campaigns by monitoring performance data and preparing simple reports.
· Contributing to events, promotions and outreach activities.
· Assisting with administration such as updating databases and preparing materials.
· Shadowing meetings to see how marketing strategies are developed.
· Supporting remote/hybrid marketing activities using collaboration tools.
· Exploring AI tools to improve efficiency in content creation, data analysis and customer engagement.ABOUT THE ORGANISATION
Company XX is a creative marketing agency supporting clients across the retail, hospitality, education and charity sectors. We help organisations build their brand, connect with audiences and grow their impact through effective marketing strategies.
Our work includes digital campaigns, social media management, market research, content creation and event promotion. Students on placement will gain first-hand experience of how professional marketing operates, contributing to live projects and developing their skills alongside experienced staff in both office-based and hybrid/remote working environments.
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STUDENT SPECIFICATION:

We are looking for a student who:
· Has an interest in marketing and is keen to develop practical skills.
· Pays attention to detail when handling data, content or customer information.
· Communicates clearly, whether by phone, email, social media or in online meetings.
· Is confident using ICT tools and open to developing skills in analytics, online collaboration platforms and digital marketing systems.
· Is adaptable and able to work both in-person and remotely with guidance.
· Is open to adopting and embracing new technologies, including the safe and ethical use of AI tools in marketing practice.
· Works well as part of a team, is open to feedback, and is adaptable to different tasks.
· [image: ]Is reliable, presentable and professional when working with colleagues and clients.
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