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T LEVEL INDUSTRY PLACEMENT SMALL TEAM PROJECT BRIEFS

Employer Brief

Project title: Health and Wellbeing Awareness Campaign
Organisation: Elmfield Primary Care Network (PCN)
Placement contact: Dr. Anya Rahman, Engagement Lead
T Level route: Marketing
Occupational specialism: Marketing Assistant
Placement format: Small team project (3–5 students), 2–3 weeks (up to 105 hours), hybrid (on-site + remote)
Project context
Elmfield PCN is a network of local GP practices working collaboratively to improve community health. We are launching a health awareness initiative targeting younger adults (18–25) around the topics of mental health, sleep, and lifestyle choices. The campaign will use accessible messaging and social media platforms to reach and engage this demographic. Your team will work with our Engagement Lead to research, design, and present ideas that can shape this campaign.
Project objectives
Research the target audience’s behaviours and content preferences
Develop a value proposition and key messages for the campaign
Design a multi‑channel communication approach
Create example assets for social or print media
Develop simple metrics to evaluate campaign effectiveness
Team tasks & activities
Attend a project briefing and Q&A session with the PCN team
Research successful health promotion campaigns aimed at young adults
Co-create messaging frameworks, slogans and campaign branding
Design digital assets: posts, short videos, or posters
Propose a channel strategy (e.g. Instagram, YouTube, posters at clinics)
Produce a summary evaluation plan using simple KPIs (e.g. views, shares)
Present the full proposal to the PCN team
Expected deliverables
Campaign strategy summary (2–3 pages)
Sample marketing assets (3–4 formats)
Evaluation plan with metrics
Final presentation to the PCN engagement group
Employer involvement & supervision
Provide initial brief and project induction
Be available for regular check-ins (twice per week minimum)
Offer feedback on draft outputs and steer creative development
Attend final presentation and provide structured feedback
Location & remote working
Based at the PCN office and/or local GP surgeries. Some remote working permitted (e.g. writing or design tasks at home or college) – no more than 20% of hours. Students must have access to agreed collaborative tools (e.g. Google Drive or Canva).




Provider brief

Project title: Health and Wellbeing Awareness Campaign
Organisation: Elmfield Primary Care Network (PCN)
Occupational specialism: Marketing
T Level route: Marketing
Project format: Small team project (3–5 students), 2–3 weeks (up to 105 hours)
Project summary
Students will undertake a short-term marketing consultancy project for a Primary Care Network focused on health awareness for 18–25 year olds. This will include market research, message design, channel strategy and creation of example campaign assets. The project is employer-set and supervised, with check-ins and feedback opportunities throughout.
Possible student activities
Conduct user research on the health priorities and content preferences of 18–25-year-olds
Analyse similar campaigns and extract effective approaches
Co-design key messaging and positioning frameworks for health awareness
Develop sample assets such as posters, reels, and social media content
Map out a basic multichannel marketing plan
Draft an evaluation plan using SMART KPIs
Present the campaign proposal to employer representatives

Mapped learning content

(Aligned to Pearson T Level specification)
PO1: Understand the role of marketing within the wider business context
PO3: Understand the use of research and data in marketing activities
PO4: Understand the marketing mix and apply this to real-world contexts
PO5: Create and evaluate marketing content
PO6: Demonstrate project and stakeholder management
Work readiness considerations
Students should be familiar with basic marketing principles, digital tools (e.g. Canva), and working as part of a team. This project allows them to apply and build these skills in a real-world setting with a client. Students should be encouraged to develop their communication, research, and creative thinking throughout.
Employer engagement
The employer is responsible for introducing the brief, providing access to information, and attending scheduled review meetings. They will supervise student progress and attend the final presentation. Tutors should not lead the project but may support logistics and student reflection.
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