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T LEVEL INDUSTRY PLACEMENT SMALL TEAM PROJECT BRIEFS

Let’s Talk Health: Creating a Youth Health Awareness Campaign

Employer brief

Creating a youth health awareness campaign

Organisation name: Northgate Community Health Partnership

Placement contact: Grace Walters, Health Promotion Lead

Sector: Public Health / Community Health Team

T Level route: Health (Core Component)

Team size: 3-5 students

Placement format: 3-week (up to 105 hours) hybrid project: site visit for induction and audience engagement, with college-based development of campaign materials



Project context

Northgate Community Health Partnership is working to improve the health and wellbeing of local young people (aged 11–19). With growing concerns around topics such as vaping, poor nutrition, stress, and stigma around menstruation, there's a clear need for relevant, engaging health messaging tailored to this audience.

Students will work as a creative health promotion team to design an awareness campaign targeting one key issue. Their work may be used in local schools, youth clubs, or online platforms to increase awareness and encourage healthy choices.


Project objectives

Students will:
· Identify a youth health priority in collaboration with the community team
· Research how this issue affects young people locally or nationally
· Plan and design a targeted campaign using engaging digital and physical formats
· Consider safeguarding, inclusion and communication needs
· Present their campaign proposal to the public health team


Team tasks and activities

· Attend site induction and public health workshop
· Collaborate with employer to agree a priority topic (e.g. vaping, mental health, menstrual health)
· Conduct light research: e.g. surveys, interviews, or online data review
· Storyboard and design campaign content (e.g. posters, slides, social media assets)
· Ensure safeguarding, accessibility and accuracy throughout
· Prepare a rationale for messaging choices and delivery approach
· Present the campaign to the community health team for feedback

Expected outputs

· A short research summary and audience profile
· A suite of campaign materials (e.g. poster set, slides, video clips, lesson prompts)
· Presentation or pitch to employer, justifying approach and content

Skills and knowledge developed
· Health promotion and communication
· Digital design and campaign planning
· Inclusive and accessible messaging
· Safeguarding and confidentiality awareness
· Research and data interpretation (light touch)
· Public speaking and teamwork

Support and supervision

This is a 3-week hybrid project:
Week 1: Site visit, topic selection, audience engagement and planning
Weeks 2–3: Campaign development and final presentation completed at college

Employer contact (Grace Walters) remains available throughout and attends final review


Support from Northgate Community Health Partnership Grace Walters will:
· Deliver induction and provide topic insight
· Facilitate access to existing campaign resources and health data
· Support student understanding of target audience needs
· Offer feedback on campaign ideas and attend final presentation



Provider brief

Organisation name: Northgate Community Health Partnership
Placement contact: Grace Walters, Health Promotion Lead
Sector: Public Health / Community Health Team
T Level route: Health (Core Component)
Occupational specialism: N/A – This project draws on the Core Component only
Team size: 3-5 students
Placement Model: Hybrid – site-based induction and campaign scoping, followed by college-based development and virtual feedback sessions
Delivery Setting: Week 1 includes an employer-led induction and audience engagement activities on site. Weeks 2–3 take place at college with digital feedback and review opportunities from the employer.


Project summary

This project enables students to explore public health and health promotion in a real-world context. It combines key T Level Health core components with a creative and community-driven brief, giving students the opportunity to influence young people’s wellbeing through meaningful, inclusive communication.


Mapped Core Component learning content

(Aligned to the T Level specification)

	Core Content Area
	Key links in this project

	C1: Working in health
	Collaborative working in a multi-agency setting


	C6: Health and wellbeing
	Understanding and promoting healthier lifestyles


	C8: Safeguarding
	Designing safe, appropriate content for a youth audience


	C10: Digital and communication skills
	Designing accessible, engaging digital content


	C11: Research skills
	Gathering and interpreting relevant health data (light touch)


	C13: Equality and inclusion
	Ensuring inclusive language, accessibility, and representation in content


	C1: Working in health
	Collaborative working in a multi-agency setting


	C6: Health and wellbeing
	Understanding and promoting healthier lifestyles





Suggested student outputs

	Week
	Focus
	Key Activities

	Week 1
	Induction and research
	Site visit, topic exploration, early audience engagement

	Week 2
	Campaign design
	Draft visuals, messages and rationale

	Week 3
	Finalisation and delivery
	Refine materials, rehearse and deliver final presentation




Suggested pre-placement preparation
· Intro to health promotion and campaign case studies
· Workshop on safeguarding and youth-appropriate communication
· Digital tools primer: e.g. Canva, Google Slides, short video editing apps
· Audience research techniques: polls, basic survey questions
· Ensure students are briefed and supported in ethical research
· Accessible design principles
· Team planning and communication roles


Evidence for student portfolio

· Research summary and audience insight
· Suite of campaign materials (digital and/or printable)
· Final pitch or presentation to employer
· Reflection logs or journals
· Employer feedback and review
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